This dimension is often difficult to observe and capture by researchers. For example, in advertising, there is a rational dimension of product information dissemination, there is an emotion of brand image communication, and there is also an unconscious dimension, which can neither be attributed to rationality nor difficult to be attributed to emotion, but often becomes the real driving force for purchase, and this is precisely It is the important purpose of commercial advertising. 
Example Analysis
In order to verify the method in this paper, the form of questionnaire will be used to analyse and the specific survey results are shown in It can be seen from the above analysis that the longer it takes to use the method proposed in this paper, the lower the overall cost will be. This is because the skilled mastering of the method proposed in this paper can effectively reduce time, labour, operating and maintenance costs. Therefore, the method in this paper can be effectively promoted, and with the increase of the promotion time, the benefits obtained from the promotion will also continue to increase.
Conclusions
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